


This document provides examples of:

Press releases and results

Product launches

Promoting events

Maintaining awareness

Responding to and commenting on issues

Copy writ ing

Handling change in organisat ions

Making the most of sponsorships

Award entries and highlight ing results

Web copy



Press release power
When appropriate, a well-written press release dist ributed to the right journalist(s) 
will result is the desired media coverage.  The tri ck lies in providing a story that is 
ready to use.









Launches
Case study 1

A new  marketing approach was needed by Somerset-bas ed Sash Window Consultancy
which w anted to attract more job specifications fro m architects and more sales enquiries from 
consumers.  A fresh PR campaign was implemented, fo cussing on the company’s new product -
Slenderglaze.  

Press releases were issued to targeted media, posit ioning Slenderglaze as the first viable double 
glazing option for owners of listed and period prop erties.  The resulting national, regional and trade  
coverage supported correspondence with targeted arc hitect firms and generated a noticeable 
increase in inbound phone calls and website visits…
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Case study 2

The following examples of national press coverage s how some of the results yielded from the launch 
of new yurt holidays on an estate in Dorset.  Following the publication of these reviews in national 
media, a significant number of booking enquiries we re received, alongside an increased volume of 
website traffic.  





Case study 3

The world’s largest DIY information website diydoctor.org.uk produced a new contract to empower 
UK homeonwers against cowboy builders.  Press materi al issued to announce this continues to 
attract media attention, w hich includes these examp les:









Events

Case study 1

The following media coverage was generated to launc h Maud’s Baby Show - Wales’ first event for 
parents, toddlers and babies.  Coverage of the even t’s innovative promotion was also secured, to 
make the most of the organiser’s spend on marketing .  Feedback from the event’s visitors showed 
the coverage to have helped increase visitor number s, attract new exhibitors (as well as support 
those already involved) and attract more visits to the website and associated social networking 
groups.  
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Case study 2

The Stock Gaylard Oak Fair :  an annual event w hich celebrated its fifth anniv ersary in 2009.  The 
organisers wanted to attract more visitors to the e vent and gain media exposure not only for the 
Oak Fair, but the exhibition of wooden products cra fted from the timber of a dead tree felled at the 
2008 fair.  To support the event’s growth, attracti ng more exhibitors and sponsors was also a key
consideration.  The follow ing represents the level of follow on national media coverage, spawned 
from various articles in regional media.  The Daily  Telegraph piece attracted one million hits on the 
online article. 
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Maintaining awareness
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Responding to and commenting on issues

In direct response to a new government strategy, pr ess material was produced and issued on 
behalf of See Change in Dementia and Convivium Care , companies founded by an expert in 
dementia care.  This proactive and timely issue of comment resulted in press coverage which 
generated several new enquiries; including an invit ation from an NHS service provider needing 
specialist support for a planned training website.



Copy writing

Justin Hopkins, a partner of law firm Dyne Drewett devised a new concept to help try and kick-start 
the property market during the economic dow nturn.  Although the idea was still at the planning 
stage, the opportunity to supply an article to Old Mill Accountants’ autumn ’08 new sletter was 
negotiated and the following copy and photograph su pplied (as printed).



Handling change

Allan Kerr ow ns printing firms in the North of England and in 2008, expanded his portfolio with 
acquisitions across the South West.  At the time, a  shadow had been cast across the region’s 
printing industry, w ith new s including Butler and T anner’s closure in Frome (which has since re-
opened, but that’s another story!) leading to much speculation over the future security of printing 
firms in the South West and the integrity of their owners. 

Customers as well as employees needed reassurance.  To demonstrate Allan’s sincere intentions 
over job security and future stability for the acqu ired firms, announcements were issued to relevant 
regional media, to ensure the facts were conveyed.  

Using a buyout in Warminster as an example, a press  release was issued to relevant media which 
generated the desired media coverage.  



Making the most of sponsorships

To highlight law firm Dyne Drewett’s partnership wit h the Dorset & Somerset Air Ambulance and 
separately, Somerset Farmers’ M arkets, press materia l w as issued to regional media, to announce 
new  marketing initiatives and generate positive cov erage.
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Award entries

Andy Fussell was selected as a finalist for the 201 0 Farmers Weekly awards, w hich provided the 
opportunity to generate further exposure…



Award entries

…he w as then a runner up at the national industry a wards, w hich generated an opportunity for 
further media coverage



Website copy writing

The following are recent examples of websites for w hich copy has been provided.  







Thanks for taking a look.  

I f you would like to discuss your PR requirements:

Jennie Wood
Avalanche Media
T 01373 300282
E jennie@avalanchemedia.org

avalanchemedia.org
The Old Church School, Butts Hill, Frome, Somerset BA11  1HR

Press room  avalanchemediareleases.wordpress.com
LinkedIn ( linkedin.com/in/jennieavalanchemedia
Twittering (		�
���������)���
��������
�� ( training available )




